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c. Students will identify those tasks that must be accomplished to complete the yearbook project
including concept, reporting, design, photography and production procedures.

d. Students will identify, master and apply the skills necessary in financing the yearbook.
B. Students will understand the financial commitment and obligation of the staff member in meeting sales

quotas to remain within budget.
a. Given a set of bid specifications, students will identify the cost factors involved with the

production of the yearbook.
b. Students will plan an advertising campaign and book sales campaign to finance the yearbook as

defined in the specifications.
c. Students will fully develop the advertising and book sales campaigns to ensure a secure

financial plan including pre-sales campaigns, actual transactions and all follow-up business
procedures including receipts, billing, posting of records and f inanci d@Mf eaiples campaiᘀ u瀀 d
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